Media, Culture & Technology

COMM 222
Section 2
Fall
MW 6:00pm - 7:15pm
Professor: Andrew Rosbury
Classroom:
Office: TBD
Office Phone:
Office Hours: MW 12:00-5:00pm and by appointment
E-Mail: (always use CNU email to contact instructors)

Overview of the Course

We are all immersed in a complex and pervasive media culture, which makes it particularly difficult for us
to recognize the intricate relationship between media, technology, and society: how what we see, hear and
read is in some ways the product of our society and its particular political, economic, material, and cultural
shape, and how it also shapes our understanding of ourselves, our society, and our world. At the moment,
that media culture is undergoing a series of transformations - as new technologies, new forms of
entertainment, new venues for political debate, and new models of public participation emerge online, and
as the established producers of media struggle to adapt to the challenge.

This course will interrogate how the social, political, and cultural landscape has changed in relation to
digital media and information technologies. We will develop critical resources to better understand the
history of these new technologies and emerging communicative forms, the economics and politics behind
them, the laws and policies currently developing around them, and the sociocultural shifts from which they
have emerged, and that they have engendered. Once equipped with these tools, we will discard our
commonplace assumptions about these tools and phenomena, to ask deeper questions about their impact on
society.

Learning Objectives

As explained in Chapter One of our text, by connecting their own consumption of media to the larger issues
of citizenship and democracy, and through close, critical analysis, students will develop an informed
perspective of media culture as a force for both democracy and consumerism.

Over the course of the semester, we will also strive:
e to examine and discuss how the media shape our image of reality and how communications
conglomerates shape and influence our society and economy.

e to examine and discuss the values and ethical issues that underlie social, political and
economic organizations.

e to examine the formulation of policies and the impacts of those policies on the media and
society, i.e., the First Amendment’s role in democracy.

e to gain an overview of trends in the development and use of mass media.

e to gain an understanding of the roles of mass media in government, the economy, and
society.

e to gain knowledge to improve one's perspective as a consumer, media practitioner, and
citizen in an information---based society.

Words of Encouragement

If you are having trouble understanding the material or are receiving below-passing grades, come and see
me so | can help you address any problems. If you stay on top of this course, hand in all the assignments
fully completed and on-time, and study conscientiously for the exams, you should pass the course. If you
don’t do these things, you’re likely to have to take the course again.



Here are three tips for success:

1. Attend class. Class lecture is a live event where the principles of rhetoric are explained, exemplified, and
modeled. It can be a place of active learning and increased understanding.

2. Stay on top of the readings. Required readings lead into the tests. Stay on top of them, and you will do
well. Fall behind, and you’ll be in trouble.

3. Prepare for mastery of the material, not just acquaintance with it. When I construct exams and
assignments, my baseline grade is a ‘C’. In other words, if you have completed the readings, attended class,
paid attention during lecture, and engaged in classroom discussions, you should be able to achieve a ‘C’ on
an exam. If you want to get above a ‘C,” you will need to show independent thought, employ additional
study techniques, and find connections between rhetorical principles and your own everyday life. | believe
in offering students their money’s worth in terms of instruction, and I believe that holding high standards is
a good way to challenge students to do their best work.

Required Materials and Internet Sources
Pavlik, John and Shawn Mclintosh. Converging Media, Fourth Edition. Oxford: OUP, 2015.
You will have additional readings that are posted on Scholar site. These readings are noted in the schedule.

Always bring your textbook and a pen or pencil for notes. | will provide in-class notes that you will fill out
as we go through the lesson.

Assignments and Grading

Exam | 20% 200 points
Exam Il 20% 200 points
Final Exam 20% 200 points
Quizzes 20% 200 points
Application Papers 20% 200 points

How to calculate your grade: Take the percentage on each assignment multiplied by the weighted
percentage. Add all grades together for your final grade. For example, if you earned a 90% on Exam 1, you
would take 90 x .20 = 180 points.

Grades will be available through the course Blackboard website. This website will calculate and weight
your grades for you as well.

Examinations (200 points each or 60% total)

We will have a total of three examinations (two exams and one cumulative final). Each examination
requires you to identify key rhetorical concepts and techniques and apply them to specific examples. Exam
questions include, but are not limited to: definition, true/false, matching, multiple choice, short answer,
essay, and quote/concept identification. The final examination will be comprehensive. You will need a
Scantron for each exam. Exam 1 will cover material from the first third of the class. Exam 2 will cover all
material from the second third of the class. The final exam will cover all material from Day 1 of the course
up until the date of the final exam.

Quizzes (200 points or 20%)
You will have a total of 12 short-answer quizzes over the course of the semester. The dates for these
quizzes will not be announced. In other words, these are “pop quizzes.” You will be able to drop your two
lowest quiz grades; ten quizzes will count towards your final grade.

Application Papers (67 points each or 20%)

During the semester, students will three application papers that will apply a concept from one of our
readings to a contemporary issue or topic. You’ll describe the concept, describe the context of the current



situation it applies to, and illustrate how the concept provides us with greater understanding of our current
world. A more detailed assignment page will be provided before these papers are due.

Participation and Classroom Professionalism

When in classroom or in class-related meetings, | expect students to conduct themselves professionally. |
expect you to treat me and your classmates with respect as part of a learning community. Some examples of
disrespectful, and thus unprofessional behavior include:

o Excessive absences

o Persistent tardiness

o Sending and receiving text messages during class
o  Speaking while others are speaking

o Leaving the classroom to take phone calls

o Sleeping during class

Another dimension to professionalism is the manner in which you communicate with the instructor
regarding course matters. Emails ought to conform to standard letter-writing conventions. Do not send me
an email that reads like a text message. Similarly, do not send me an email that sounds like you are
corresponding with your best friend. Additionally, in verbal interactions | expect the same level of
decorum. Conduct yourself professionally.

Preparation includes: reading, bringing the readings to class, and demonstrating your level of preparation.
This class will not work if you do not read. Additionally, you must bring the readings to class. Lastly, in
class you must demonstrate your preparation.

Late Policy

Late assignments will not be accepted. Late exams will not be given. | will also not give extensions for
assignments. Quizzes cannot be made up, but you can drop your lowest score if you miss a quiz.

Grade Appeals

If you have a question or problem with a grade or exam question, | will be happy to discuss it with you in-
person only. | will not discuss grades over the phone or through email. Students are required to wait 24
hours before approaching the instructor with an appeal, in order for the student to reflect on the grade
given. Issues will not be discussed during class time. Your question or appeal must be stated, in writing,
citing your position and why you feel the mark is incorrect, or presented to me during my office hours.
Remember, this is a class in argumentation, so you should create a clear and concise argument based on
what you have learned in the course.

Attendance

I believe that you are here of your own volition. Therefore, whether or not you attend class is your choice.
However, by not attending class you are missing lectures that will most certainly be on your exam, as well
as your quizzes, which are an important part of your grade. You are responsible for the material covered
while absent. Missing a test results in an automatic failure; make up dates are not an option. Documented
and extraordinary circumstances will be evaluated on a case-by-case basis.

Tutoring

The Center for Academic Success offers free assistance for CNU students in writing, mathematics, science,
languages, and other subjects. The Center is located in room 240 of the Trible Library. For more
information please visit http://tutors.cnu.edu or phone 594-7684.

Disabilities:

In order for a student to receive an accommodation for a disability, that disability must be on record in the
Dean of Students’ Office, 3" Floor, David Student Union (DSU). If you believe that you have a disability,
please contact Dr. Kevin Hughes, Dean of Students (594-7160) to discuss your needs. Dean Hughes will
provide you with the necessary documentation to give to your professors.



Students with documented disabilities are required to notify the instructor no later than the first day on
which they require an accommodation (the first day of class is recommended), in private, if accommodation
is needed. The instructor will provide students with disabilities with all reasonable accommodations, but
students are not exempted from fulfilling the normal requirements of the course. Work completed before
the student notifies the instructor of his/her disability may be counted toward the final grade at the sole
discretion of the instructor.

Success:

I want you to succeed in this course and at CNU. | encourage you to come see me during office hours or to
schedule an appointment to discuss course content or to answer questions you have. If I become concerned
about your course performance, attendance, engagement, or well-being, | will speak with you first. | also
may submit a referral through our Captains Care Program. The referral will be received by the Center for
Academic Success as well as other departments when appropriate (Counseling Services, Office of Student
Engagement). If you are an athlete, the Athletic Academic Support Coordinator will be notified. Someone
will contact you to help determine what will help you succeed. Please remember that this is a means for me
to support you and help foster your success at CNU.

Academic Support:

The Center for Academic Success offers free tutoring assistance for CNU students in several academic
areas. Staff in the center offers individual assistance and/or workshops on various study strategies to help
you perform your best in your courses. The center also houses the Alice F. Randall Writing Center. Writing
consultants can help you at any stage of the writing process, from invention, to development of ideas, to
polishing a final draft. The Center is not a proofreading service, but consultants can help you to recognize
and find grammar and punctuation errors in your work as well as provide assistance with global tasks. Go
as early in the writing process as you can, and go often!

You may drop by the Center for Academic Success to request a tutor, meet with a writing consultant, pick
up a schedule of workshops, or make an appointment to talk one-on-one with a University Fellow for
Student Success. The Center is located in the Trible Library, second floor, Room 240.
Plagiarism and Cheating

Plagiarism and cheating of any kind are not tolerated. To plagiarize means to use or pass as one's own the
ideas or writings of another. You may not present work and assignments that have been prepared by other
people or for other courses without fully acknowledging the source. You may use other people's words and
ideas only if quoted properly and full credit is given. Any student failing to give credit for ideas or
materials that he or she takes from another source is guilty of plagiarism. Plagiarism in any form will result
in an F. If you are in doubt about the legitimate use of sources for your assignments, check with me. | will
assist you in ensuring the originality of your ideas and avoiding subsequent problems. In addition to
standard efforts to curtail cheating, no student is allowed to keep anything on his/her desk while taking test
other than the test, Scantron, and writing utensils.

Comm 222 Course Schedule
Part One: Industry
Monday, August 25": Introduction to the Class, What is Communication? What is Media?

Wednesday, August 27™: Pavlik and Mclntosh, Mass Communication and Its Digital Transformation
(Chapter One)

Monday, September 1% Intersection 1: James Carey “A Cultural Approach to Communication” (Scholar)
Wednesday, September 3": Pavlik and Mclntosh, Media Literacy in the Digital Age (Chapter Two)
Monday, September 8% Intersection 2: Hall “Narrative Construction of Reality” (Scholar)

Wednesday, September 10™": Pavlik and Mclntosh, Print Media, Audio Media (Chapters 3 &4)

Monday, September 15™: Pavlik and Mclintosh, Visual Media (Chapter 5)



Wednesday, September 17: Intersection 3: McLuhan “The Medium is the Message” (Scholar)
Exam | Review Handout

Monday, September 22": Exam | Review

Wednesday, September 24™": Exam | (in-class)

Part Two: Culture

Monday, September 29™: Pavlik and MclIntosh, Information and Digital Distribution (Chapters 6 & 7)

Wednesday, October 1% Intersection 4: Gerbner, G., Gross, L., Morgan, M., Signorielli, N., & Jackson-
Beeck, M. (1979). "The Demonstration of Power: Violence Profile No. 10” (Scholar)

Monday, October 6™: Pavlik and Mclntosh, Social Media and Entertainment (Chapters 8 & 10)
Application Paper 1 Due (submit on Scholar)

Wednesday, October 8!": Intersection 5: “The Economics of the Media Industry” (Scholar)
Monday, October 13™: Fall Break

Wednesday, October 15™: Pavlik and Mclntosh, Journalism (Chapter 9)

Monday, October 20™: Pavlik and Mcintosh, Advertising (Chapter 11), Exam Il Review

Wednesday, October 22" Intersection 6: McChesney, “Journalism is Dead! Long Live Journalism!
From: Digital Disconnect (Scholar), Application Paper 2 Assigned

Monday. October 27" Exam Il (in-class)
Part Three: Convergence

Wednesday, October 29t": Pavlik and Mcintosh, Media Ethics (Chapter 12)
Application Paper 2 Due (submit on Scholar)

Monday, November 3" Pavlik and MclIntosh, Communication Law and Regulation in the Digital Age
(Chapter 13)

Wednesday, November 5™: Intersection 7: Hasinoff, “Sexting as media production: Rethinking social
media and sexuality” (Scholar)

Monday, November 10": Pavlik and MclIntosh, Media Theory and Research (Chapter 14)
Wednesday, November 12™: Intersection 9: “Uses and Gratification Research”, Intersection 10: "A
dependency model of mass-media effects” (Scholar)

Application Paper 3 Due

Monday, November 17": Convergence: McLuhan’s Global Village

Wednesday, November 19t": Convergence: Neil Postman: Technopoly

Monday, November 24t": Neil Postman: Amusing Ourselves to Death, Final Exam Review Handout
Monday, December 1%: Course Reflection and Summary

Wednesday, December 3': Final Exam Review Handout

Final Exam: Date TBD
Application Paper 3 Due (sumbit on Scholar)



